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Setting up an Account 

To create an account on Marketwire (www.marketwire.com), log in to Marketwire,  click “create new 

account” and begin completing the information. You need to make sure all of the information is correct, 

and the billing information needs to be the main client contact (so the account is set up with direct 

billing to the client, NOT to Trainer). Once the information is completed, click continue. 

 

During the setting up an account process, you need to make sure all of the Trainer employees on the 

account have access to Marketwire (so that all account team members can upload a press release in 

case the primary person is not available). To do this, go to Account Management located at the top left 

corner of the screen.  

 

Under Account Tools, select Manage Users. From there, select add user and add in the new contact’s 

email. An email will be sent to the contact to either register with Marketwire or confirm the account.  

http://www.marketwire.com/


 

Uploading a Press Release 

To upload a press release, click on the account that the press release is for (i.e., Quantivo, Xirrus, Venafi, 

etc.). For existing accounts, select the drop-down menu under submit your press release. If it is an 

existing client, in most cases an account profile will already be saved, so go ahead and select the saved 

profile and select next. If it’s a new client, select the drop-down menu and select submit without using a 

profile.  

 

 



To submit the press release, first you will need to enter in the company’s name. Make sure the 

company’s name is correct, if unsure, check their website or ask a team member. Then, upload the press 

release by clicking choose file. Once the release is attached, you will need to select distribution time and 

date. Please note, most Marketwire accounts are set for Pacific Time and not Eastern Time.  The ideal 

time to issue a release is 5 AM or 6 AM PT (so your news will cross the wire before the stock market 

opens at 9:30 AM ET). The ideal days for distribution are Tuesday-Thursday, with Thursdays being the 

best day.  

 

The second page in the Marketwire upload process will lead you to the different industries that are 

relevant to the release. Each release and company will have its own type of industries relevant to a 

particular release. For example, ASSIA, Inc, is part of the telecommunications industry, so normally you 

would select the telecommunications industry. However, if ASSIA were to do a partnership 

announcement with a government company, you would also want to select the government industry as 

part of the profile set up for that particular release.  

The next step is selecting the distribution of the release. Normally, Trainer always selects Northern 

California distribution because that is the most cost-effective circuit that hits the majority of the 

technology publications that are most important for our clients. In most cases, the releases from 

Northern California distribution will get picked up by other outlets around the country. Only select 

National or other distribution locations if the client approves (as it typically costs more).  Helpful tip: if 

the client wants a different distribution than Northern California, make sure you let the client know the 

price beforehand.  

What are some differences between, high-tech hot spots and National distributions? High-tech hot 

spots are sent to all of the top technology cities such as Boston, Austin, Seattle, etc.  National 



distribution is targeted for business media, everything from finance to software to business. If a client is 

having a huge launch or a huge partnership announcement, it is wise to use National distribution (but 

it’s more expensive so make sure to let your client know the financial ramifications).  

Tip: Let Tim Taggart, Marketwire’s Account Executive, know and he can include high-tech corridor on the 

back end.  

Once the distribution has been selected, the next step is to add logos, SEO keywords, and social media 

links. The SEO and social media links are limited to 100 characters and should reflect the main points in 

the release. For example, m-Via is a mobile money transfer company. Some of the key words to include 

would be mobile payments, mobile banking, mobile money transfer and m-Via. The company name 

should always be included in SEOs and social media links. If the release includes another company, for a 

partner release, make sure to include the other company’s name.  

Some releases will include photos and videos; this is the point at which you would upload videos and 

photos with captions.  

 

The final step is to look through every detail of the release. Make sure the release is accurate (and the 

final copy approved by the client), the logo is correct, SEO keywords and social media links are added, 

distribution is set correctly along with the selected industries, and make sure the distribution date and 

time is correct.  

Once the submit button has been selected, an email will be sent containing a 6-digit security code.  

Marketwire will call within 30 minutes to confirm the release. A representative from Marketwire will ask 

verification of the security code. Once the security code has been approved, the Marketwire 

representative will then confirm the headline, dateline, contact, distribution date, time and location. If 



there are any grammatical mistakes in the release, the Marketwire representative  will ask for approval 

to fix the mistake. Once the release has been confirmed, the release will go out on whatever date and 

time was selected and Marketwire will send you a confirmation email when the release crosses the wire.  

Other Services 

Marketwire does offer other services beyond press release distribution. From email blasts to media list 

creation, Marketwire can assist.  

For example, “Custom Wire” is very similar to an email blast from Microsoft Word. The only difference, 

it does not personalize emails the way Word can. For example, Custom Wire cannot personalize the 

emails by starting with, “Hi Mary” or “Hello Frank.” Marketwire is able to determine who opened the 

email, who didn’t open the email and which ones bounced back.  

Another service Marketwire provides is Map. Map is able to build analytics for our new business pitches 

so we can understand the prospect’s “share of voice” vis a vis competitors. For example, Marketwire will 

be able to gather all online conversations from the last 24 months into a database, and then analyze the 

data. In order to do this, Tim will need two-day advanced warning and can create the database himself. 

The last additional Marketwire service offered to Trainer is creation of a media list. Media lists can be 

very time consuming; with Marketwire all that is needed is to send Tim an email including, sector, type 

of media, location and provide a deadline of when the media list needs to be completed. This usually 

takes Tim anywhere from 1-2 days to complete, and he will provide a very extensive list tailored to your 

request.  

 


